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Abstract
Singapore is generally well known for being one of the most affluent countries in the world.
Singapore does not have an official poverty line. Almost all citizens enjoy the benefits of
household utilities such as water and electricity. However, some families and households struggle
to even survive. Since Singapore operates on a basis of meritocracy, they are often discriminated
against and ostracized by the society, as people believe that those who are not as well to do are in
such a condition because of their own incompetence. However, this is not often the case, because
they are trapped in a vicious cycle of poverty.

1.Introduction
Our project aims to raise awareness on the various challenges and problems faced by the families
from a lower socioeconomic background. We provide an online platform and website for
students who are interested and promote our project through social media platforms such as
Instagram. We believe that the plethora of information we have posted on our website and
Instagram will be able to attract the interest of students and help raise awareness for lower
socioeconomic background families.

1.1 Rational
Singapore is known for its prosperity. There is not much information about the lives of low SES
families in Singapore and other effects of poverty. Other sources of information online in
Singapore have also beautified the living conditions for the low SES families. For example, the
HDB website only mentions the price of the 1 room rental flats, there is not much information on
the living environment. There are also limited resources talking about the conditions of low SES
families in Singapore. Even if they do, they would present their information in a large chunk of

words which fails to engage teenagers. Our project originally thought of bringing the teenagers
out on a field trip so that they can see the lives of low SES families in real life, but we are unable
to do so due to Covid. Therefore, we decided to make an easy to understand website to show our
finds about the low SES families instead.

1.2 Objectives
The objectives of Project Socio were to
● Increase awareness for lower socioeconomic families
● Increase awareness of the challenges that they are facing especially towards a teenage
audience
● Encourage students to sympathize with them

1.3 Target Audience
The target audience is teenagers aged 13-16.

1.4 Resources
Instagram account:
The first resource that we created is an Instagram page, this is because instagram is a media that
is used by many teenagers. Moreover, there are also other interactive functions such as quizzes
for us to post on Instastories. Teenagers can be more engaged after using this function. Our posts
on the Instagram page are mainly about some challenges that low SES families will face and
some statistics about their income.

Facebook account:
After we completed the Instagram page, we decided to create a facebook account to increase our
outreach.

Twitter account:
We also created a Twitter account for greater outreach.

Website:
Our website is our main product, it has a lot of content that has been simplified for easier
understanding. We bolded the keywords so that teenagers can get the main points of the
challenges faced by the low SES families easily. We also created an additional video at the end
of each section of the website to explain the key points of the section to make the process of
reading more engaging.

2. Review
Current information online is quite one-sided and do not truly reflect the current situation of the
low SES families. This includes:
● Singapore Left Behind: raising awareness of everyday challenges faced by the poor
through social media, website, advertisements and documentary
● “See the True Me” Campaign: improve understanding of the people with disabilities and
children with special needs.
These resources are not very catered to teenagers. They are just a collection of resources and did
not do much to break down the data. For example, the “See The True Me” Campaign below is
only compiling the articles which are related to the disabilities. The Beyond research’s website
has a similar problem.

Other researches which are showing the effects of poverty are too wordy and hard to understand
for the teenagers. They will present their data in a way which is confusing for the teenagers.
Below is an example taken from “Socio-economic status and blood pressure: an overview
analysis”

The example below shows how wordy these articles can be, teenagers may not be able to focus
to get the points that these articles are trying to raise.

3. Methodology
3.1 Needs Analysis
The survey was conducted using a scale of 1 to 5.
1: Strongly disagree
5: Strongly agree

We are trying to find out how many people will go for the tour that we planned to organise but
we cannot do it anymore because of covid.

The results from the surveys show that more attention can be done to create awareness for the
low SES group in Singapore and they felt that our product can be effective in raising awareness.

3.2 Development of Resources
Extensive research was done through reading of various reliable news articles and watching
documentaries which reflects the daily lives of some lower ses families. We initially planned to
conduct a face to face interview but due to covid-19 restrictions, many of the families and
organisations are reluctant to be interviewed. However, we succeeded in interviewing a
Singaporean.
We created social media pages to post posters and quizzes online that are catered to teenagers so
they will be able to have fun while at the same time, learning more about the various challenges
and problems faced by the Low SES families in Singapore. This will successfully raise
awareness for the Low income families.
Lastly, we came up with a website using google sites that encompasses a plethora of information
about the challenges and lifestyle of low income families catered to a teenage audience in the
hopes that it will help raise awareness. Moreover, our website has a lot of pictures, some videos
and bolded the key words so that our audience can get it easily. At the end of each page, we
added an original video developed by us to guide our audience through the website.

3.3 Pilot Test
We did a pilot test with teenagers. We used a Likert scale and it was overall receptive. After
receiving feedback, we made changes accordingly to our website to improve it.

The following was the feedback we received in the pilot test:
● The website was very easy to read, and it was very informative.
● The font size could be changed in some parts of the website to make it more aesthetically
pleasing
● The font colour was quite jarring against the background colour in some parts of the
website so that could be changed to make it easier to read
● The pages could be reorganised to make sure the website is organised and easy to use
● Some spelling errors

4. Outcomes & Discussion
The outcome of the website was a total of 7 categories, each having its own subpages that have
additional content. These categories include:
● Home page
● Poverty line
● Challenges
○ Psychological aspect
○ Physical health
○ Education
● Current condition of low-income families
○ Entertainment for low-income families
○ Case studies
○ Interview we conducted
○ What has been done
● Covid-19 (Special category)
○ Digital divide
○ Income problems
● Others
○ Providing help to these families
○ Group members
○ Other resources we developed
● References

After the pilot test, we made many changes to the website through the feedback as mentioned
above to improve our products.
First, we read through the entire website page by page to remove any spelling mistakes and
grammatical errors.

After that, we changed the colour and font of some text to make it more aesthetically pleasing.
Initially:

End product:

We also changed the background of many pages to make text easier to read.
Initially:

End product:

Then, we reorganised the website pages to make it more convenient and easy to use
Initially:

End product:

Lastly, we added more pictures and condensed the information to make it more interesting and
less boring for our audience
Initially:

End product:

After receiving feedback from our audience, we decided to add additional videos at the end of
every section of the website to engage with our audience and bring them through the website at a
steady pace. We would also like to continue posting on our instagram, facebook and twitter pages
to continue on this project
Link to our website:
https://sites.google.com/student.hci.edu.sg/project-socio/home

5. Conclusion/Reflections
Project Socio allowed us to step out of our comfort zone and really get to know more about the
less fortunate people. It is a very meaningful project for all our members to be more grateful for
the privileges and lifestyle that we are able to have. It also enabled us to reach out to more
teenagers like us and raise awareness for these low ses families who were struggling.
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