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Abstract

What we eat or drink is important to our health and wellness. With western medicine

dominating the medical landscape here in Singapore, Traditional Chinese Medicine

(TCM) is getting sidetracked in favour of Western clinical practices as shown in the 1996

Report by the Committee of Traditional TCM which states that patients seek treatment

from Western medicine more often instead, as it is deemed more reliable and safer and

is regulated by the government. We felt that TCM was a valuable part of our Chinese

culture and that it would be a waste if it sank into obscurity. Hence through Project TCM,

we aim to provide a comprehensive package of resources to provide teenagers, our

target audience, with a viable and easy-to-understand method to learn about the roots

of TCM, and how it can be applied in daily life.

We wanted to confirm that youths and young adults lacked awareness of the usefulness

of TCM through a pilot test survey, before we started to develop new and intuitive

resources to raise awareness on TCM practices as an alternative way to cure minor

ailments.

Through our pilot test survey that we did in the first half of the year, a total of 162

respondents showed that our target audience lacked awareness of TCM, especially

when it comes to the heritage and the uses of TCM.

The resource package includes Instagram posts and a website educating the younger

generation on TCM. With Instagram being a very popular social media platform among

teenagers, a Project TCM Instagram page was created to broadcast information and fun

facts about TCM. To educate people about TCM heritage and encourage them to try
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TCM as an alternative to western medicine, we created a concise but comprehensive

website which included interesting information and facts on TCM.

A total of 8 factlets on our Instagram page were developed, followed by a website which

was very comprehensive and easy for our target audience to understand, by

highlighting the important and useful information to them, such as common illnesses,

which will make our target audience to easily relate to the information that we put on our

website.

Through our resources, we seek to engage, educate and encourage teenagers to
view TCM as a readily available alternative to western medicine.

1       Introduction

1.1    Rationale

As stated by TCM was first recognised in Singapore in 2000, when the Traditional

Chinese Medicine Practitioners Act was passed, which was passed in Parliament in

2000, requiring all TCM Practitioners to be registered with the TCM Practitioners Board.

Despite being officially recognised in Singapore, many Singaporeans, especially young

people, were not aware of its existence.

With this view, we embarked on our project to first ascertain whether there is enough

awareness of TCM in the younger generation and if not, to then produce a resource

package such as a website or an Instagram page to engage the target audience to

achieve a higher level of awareness.

We feel that the younger generation do not understand and appreciate TCM. Many

prefer the use of western medicine over TCM in treatment. Thus, we want to promote
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the use of TCM among the younger generation and try to prevent this aspect of Chinese

culture from disappearing.

1.2   Objective

● To raise awareness of TCM among the younger generation in Singapore

● Educate younger people about TCM heritage and encourage people to try TCM

as an alternative to Western medicine

1.3   Target Audience

Younger generation of Singapore (ages 12 to 35)

1.4   Resources

1. Project TCM website - https://191577w.wixsite.com/project-tcm
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2. Project TCM instagram - https://www.instagram.com/project__tcm/?hl=en
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2     Review

In Singapore, a survey conducted in 1994 found that 19% of Singaporeans consulted a

TCM practitioner in the past year. A survey on the prevalence of usage, knowledge and

attitudes of pharmacists towards CAM was carried out in Singapore in 2001. It shows

that public education on TCM is not effective as the majority of the people do not use

TCM even as a form of alternate medical advice.

There are many existing resources on TCM on the internet right now, such as the

Singapore Institute of Traditional Chinese Medicine, National Center for Complementary

and Integrative Health, National Center for Biotechnology Information and the National

Library Board (NLB). However, these resources are very wordy and unappealing to

read, especially to the younger generation, who are more attracted to visual learning,

such as websites, pictures and quizzes.

As such, we have created a package for the younger generation to educate them on

TCM, which includes pictures, a website and an Instagram page.

3     Methodology

Our research methodology consists of:

● Primary data collection:
○ Pilot test survey to gather feedback on effectiveness

and relevance of resources.
○ Development and pilot-testing of new resources

● Secondary data collection
○ Research and readings on the different types and

uses of TCM

3.1  Needs analysis
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A pilot test survey with 162 respondents to explore the premise of the project objectives

and confirm that our project would be useful to our target audience by testing them on 2

areas on TCM:

1. How often do they use TCM

2. How knowledgeable are they regarding TCM

The survey confirmed that our target audience lacks awareness and knowledge about

TCM, which inevitably led to the reduced number of times that our target audience

seeked TCM practice. The survey results suggest that social media and websites would

be the platform of choice to engage our target audience as the younger generation

would be more attracted to visuals and pictures.
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3.2  Construction of Resources

Research was done through reading of existing resources on the Internet, and an

analysis of the education level of the younger generation of Singapore. With the

information we received and collated from the internet, we created a website and an

Instagram page to interact with the younger generation. We decided to use factlets to

break down information on TCM for easier user consumption on our social media

platform of choice. A total of 8 factlets were made, which were concise yet informative

for our target audience to easily understand and catch hold of the information.

3.3   Pilot Test

In order to create interest and raise awareness of our project, we started promoting the

resources that we created, hoping that the younger generation would check it out and

learn more about TCM. At the same time, we started posting bite-sized information on

our website and Instagram.

8



After that, we released a survey to find out how our resources have impacted the

younger generation. After viewing our website, 60.8% of the respondents were very

willing to use TCM, while 30.8% of our respondents were willing to use TCM. The

positive survey response has clearly shown that the resources we created were useful

in educating the younger generation on TCM, through the drastic change in willingness

by our target audience.
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4     Outcome and discussion

Based on the survey results we received, the resources created have been effective

and useful in educating the younger generation on TCM. The resources were able to

change people’s views and opinions on TCM and teach them more about it.
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Nevertheless, we still made some changes to our resources. According to the feedback

we received from the survey, we decided to add a short video on our website to further

attract the younger generation and make the website more fun and interesting.

Information relevant to younger people was also highlighted in a different font.

5     Conclusion

Initially, our first needs analysis showed that youths and young adults were
lacking awareness about TCM. Existing public education programmes and

information on the Internet had not been effective with our target audience. It can
also be concluded that social media was an effective tool to convey information

to the younger generation.
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The journey of Project TCM has not been an easy one as changing ingrained beliefs

and ideas of the younger generation were difficult. Thus, only through extensive

research, were we able to gather and collate useful and detailed information on TCM.

From then on, we had to be creative and think of many new ways to attract the younger

generation as well as capture attention from the younger generation and convey our

messages to them. Through many different communication platforms and styles, we

were able to do so and managed to create a change in the mindset and opinions of

many people from the younger generation. The Covid-19 pandemic has also caused

some difficulties and troubles along the way as we were unable to conduct interviews

with TCM practitioners face to face. We were also unable to meet with our mentors in

real life and had to rely on Zoom and Google Meet for communication. However, we did

not give up and persevered. In the end, we managed to achieve our original goal of

raising awareness of TCM among the younger generation and encouraging them to use

TCM as an alternative to Western medicine.
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