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ABSTRACT 

Psychology From a New Perspective: MBTI is a project that is aimed to help 

teenagers, aged 13-18, realise the importance of understanding themselves and 

their friends, so as to minimise the chances of conflicts and arguments in life, 

allowing all our target audience to be successful in their relationships and 

friendships. Our final product houses complex algorithms simplified into an 

interactive and fun board game, to ensure accurate and reliable results, and for the 

enjoyment of teenagers. We have identified key problems with MBTI which will be 

elaborated further. Bundled with the board game is the Game Manual, MBTI Basics 

Handbook and MBTI Advanced Handbook (For Advanced readers, contains 

extensive research). 

1 INTRODUCTION 

1.1 Rationale 

Through our extensive research, we have concluded that teenagers (aged 13-18) 

are greatly susceptible to social issues. We realised that many people are unable to 

understand themselves, thus being unable to realise their actual strengths and 

weaknesses. Hence, they end up trying to improve themselves wrongly, not having 

the guidance towards how they should improve. The interviews we have conducted 

with project groups of past years have also proven our point. All of our interviewees 

stated that the reasons for arguments were a result of misunderstandings, differing 

opinions and inability to understand other group members’ ideas. They then resorted 

to mockery and belittling each other, significantly slowing down the progress of the 

project group. As a result, we felt that this was an important problem to tackle. 
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1.2 Objectives 
The objectives of Psychology From A New Perspective: MBTI are: 

● To abolish social problems that have affected society 

● To get people to know themselves or others well 

● To minimise choppy relationships by ensuring both parties understand each 

other’s personality 

● To make learning MBTI simple and fun while maintaining a good degree of 

accuracy 

1.3 Target Audience 

Our target audience is teenagers, aged 13 to 18 years old in schools. We have 

chosen this age group because people at this age are more likely to meet more 

people, and having a good knowledge of MBTI will help them in social interactions. 

People of ages 13-18 also have a better learning ability, being more motivated to 

learn new things, and can more quickly grasp new concepts such as MBTI. Similarly, 

we have noticed that this demographic tends to be more self conscious. Knowing 

about their own personality will allow them to know their strengths and weaknesses. 

1.4 Resources 

The resources chosen for this project is a fun 

and interactive board game comprising 

day-to-day scenario cards, description of each 

of the sixteen personalities, and a 

comprehensive but summarised manual for 

the sophisticated structure of MBTI. We have 

also included an optional copy of MBTI 

Advanced Handbook for those interested in 

learning more. 
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2 REVIEW 

From our research, we noticed that many websites document MBTI as well, but they 

are often complicated, and do not offer precise and concrete information about the 

MBTI personality system. In recent years, new frameworks similar to the actual MBTI 

are on the rise, but are unmatched in accuracy and cause confusion among people. 

An example is the NERiS framework, which 16Personalities currently utilises. This 

has caused a widespread misconception about MBTI as many have come to 

associate it with 16Personalities. Thus, we seek to correct this misconception and 

allow people to appreciate the unaltered value and ingenious structure of MBTI. 

 

 

 

3 METHODOLOGY 

3.1 Needs Analysis 

A needs analysis was conducted to test the relevance of such a project. Firstly, 

a questionnaire was constructed to establish the respondents’ position, target age 

group and knowledge on MBTI. Our survey returned with a total of 76 responses, 

and it has indeed proved that most of our target audience face trouble regarding 

relationships. This feedback confirmed the feasibility of the project and allowed us to 

continue research. We also did some research about the usefulness of our project 

compared to other resources. 
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3.2 Survey Results 
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3.3 Summary and Impact of MBTI 

MBTI, which stands for the Myers-Briggs Type Indicator® and is our project focus, is 

a complex personality system encompassing 16 personalities (not to be associated 

with 16Personalities), and assigns differing psychological preferences in how people 

perceive the world and make decisions. The resource assigns four distinct 

dichotomies: introversion or extraversion, sensing or intuition, thinking or feeling, 

judging or perceiving. One letter is taken to produce a four-letter test result, like 

"ISTJ" or "ENFP". Each personality compromises 4 cognitive functions in a stack, 

arranged in an order of priority. More details are in the MBTI Basics and Advanced 

Guide included in the game. These personalities can be used to understand a 

person, without the need to spend much time interacting with them, allowing more 

time to be spent on other aspects of the relationship, like finding out things which 

cannot be determined by personality, such as hobbies and interests. This also allows 

for smoother interaction and an overall win-win situation. 
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3.4 Development of Resources 

We researched on a wide genre of scenarios for each of the different dichotomies. 

We have done a social experiment before the Circuit Breaker and analysed how 

people interact and react with each other. This information was then used to better 

create each and every scenario that was eventually included. Photographs were 

taken from pre-existing websites to aestheticize segments of the game to appeal to 

our target audience. We also took into account different ways of compiling a 

personality, and integrated them into our board game, so as to provide a simple and 

easy way to generate the player’s personality. 

 

3.5 Pilot Test 

A Pilot Test was conducted with 50 participants. A Prototype Demo Kit (PDK) was 

also provided to those who wanted to test out our board game. We recorded their 

feedback and views on our prototype and sought to improve on shortcomings that 

will finally evolve into our Final Product. Similarly, we have worked with 2 members 

of the target audience, Mark Sim and Joshua Yeo from 2A2, to further develop our 

board game to suit the Target Audience better, providing more reliable results and 

improving the fun factor of the gameplay. Below are the results of the Pilot Test. 
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Overall, our final product received positive feedback from our pilot subjects. They 

stated that our board game was generally easy-to-use and effective at helping them 

learn about themselves and their friends. 
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4 OUTCOME & DISCUSSION 

While the pilot test received positive feedback, we worked on the suggestions given, 

such as increasing the length of the board game, and increasing the depth of 

knowledge provided to players, without sacrificing simplicity. The final outcome is a 

simple board game with a game manual, 2 levels of simplified MBTI Handbooks, 35 

scenario cards (10 Introvert/Extrovert cards, 10 Perceiving Functions cards, 10 

Judging Functions cards, 5 Corner cards), 16 personality cards, 4 algorithm sheets 

(to calculate personality type) and 600 tokens for gameplay usage. 

In order to achieve the simplicity that made it easy to learn about MBTI, we had to 

sacrifice a little accuracy. However, it is assured that the removal of some 

information will NOT affect the end result and will be sufficient to achieve our 

objective. In addition, we have included a copy of a guide which includes extensive 

research of MBTI for those who want more information. 

For further improvements, we could come up with more day-to-day scenarios to help 

people learn about their personalities, so that the personality generated will 

compensate for the accuracy sacrificed. 

 

Appended below are components of our game. 
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4.1 ALL COMPONENTS 

 
 
4.2 SCENARIO CARDS 
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(the first picture shows all 10 Judging Functions cards in depth, the second picture 
shows all 10 Introvert/Extrovert cards in depth) 
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4.3 GAME MANUAL AND MBTI GUIDES 
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4.4 PERSONALITY CARDS 

(shown in the image are 2 corner cards and 6 of the 16 personality cards) 

5 CONCLUSION 

While doing this project, the COVID crisis hit Singapore and we had to work on our 
project remotely, which was a new challenge for us as it is less efficient to work on 
our project remotely than to work together in person. However, we worked through 
this crisis, did what we could remotely, and finished our final product after we were 
allowed to return to school. We also learnt how to make a physical final product as 
we had never done something similar before. We also had to analyse the 
interactions between people and incorporate it into the final product. Through this, 
we learned how to analyse typical human behaviour to come up with something new 
and innovative. Ultimately, we were satisfied that we could offer our target audience 
Psychology From A New Perspective. 
 
 
 
 
~Psychology From A New Perspective: MBTI 
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