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ABSTRACT
project.esperer is a project with the intention to help those who are depressed, and
equip those around them with the knowledge on how to both identify the depressed and
in what ways we can take care of them. We have created a variety of resources to
accomplish this like posters, brochures, a website, care package and video interview
which can help raise awareness about depression to the public. With these resources,
we hope that the depressed teenagers will be aware of what they can do for themselves
and those around them will know the appropriate and best way to interact with them.
Our aesthetically pleasing posters provide relevant information regarding these topics,
whereas our brochure aims to give a short overview of our project and our website has
additional information along with online softcopies of the resources. Our care package
and notebook has engaging activities that calm and help people with anxiety issues. We
believe that we can raise awareness about this condition, help those that are depressed
overcome this or know what to do and increase others’ knowledge about depression.
The depressed will have tips, activities and other tasks that can help to reduce anxiety
which can serve as a guide for them.

1

INTRODUCTION

1.1

Rationale

Based on statistics on depression rates from the Samaritans of Singapore: “For the
10-19 age group, there were 27 suicides in 2015; an average of more than two teenage
suicides a month. This was twice the number for this age group from the previous year,
and one of the highest figures in recent years. This is despite a shrinking population of
those aged 10-19, which has seen a decline of 7.1% since 2012.” Our group realised
that teenagers, due to certain factors like stress and grief from many aspects such as
school work or family life, have a high prevalence of depression compared to other age
groups excluding young adults. According to Psychology Today, an average student
has the same level of anxiety as the average psychiatric patient in the early 1950’s.
Young people are stressed to a whole different level than before. Many face the threat
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of depression due to a high stress level and need more knowledge about this topic.
Since we are in Hwa Chong, with a high workload and high stress levels in students as
evidenced by our surveys, we feel that we can relate to some of what they feel. It was
thus decided that we would try to help teenagers get through any anxiety problems and
stress as this may develop into depression.

1.2

Objectives

The objectives of project.esperer are to
● Examine the problem of depression and its symptoms
● Raise more awareness about this condition
● Help those afflicted by this condition
● Let those close to the depressed know how to help them

1.3

Target Audience

The target audiences are teenagers, aged 13 to 16, with depression and those around
them like friends and family.
Secondary school students: To assist them in their recovery from depression and
anxiety issues
Friends and family: Help them understand what the depressed are going through and
be able to reach out and act accordingly in the most appropriate way possible.

1.4

Resources

The resources that we decided to make for this project are posters and brochures, an
online website, and a care package including a notebook, some art supplies, and a
calendar. We have done extensive research to ensure the usefulness of these
resources in theory, and believe that these will be able to improve the situation
teenagers have with depression.
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2

REVIEW

We do know that there are existing resources to help against depression, like the Youth
Support Youth Programme, which trains youth to identify symptoms of mental health
disorders and provide counselling, and also the Bounce Back Stronger Youth Online Kit,
which equips students with necessary skills to handle stress. However, these resources
do not focus on anxiety issues and depression specifically but mental health as a whole,
and do not include exercises to cope, as merely talking with another may not help that
much. Additionally, many of the depressed are unwilling to talk about their syndrome,
and hence are unlikely to visit a website about mental health too.

3

Methodology

3.1

Needs Analysis

A needs analysis was conducted to ascertain the relevance of such a project. A series
of surveys were conducted, determining the extent of knowledge people have on this
topic, and seeing what knowledge they lack and require education on. Most of the
respondents, teenagers, did not know how to help the depressed and wanted to learn
how to help the depressed, showing the need for our project. Additionally, we conducted
interviews with random students, who then commented on the need for our project
through saying whether they had anxiety issues, along with what they felt. This
confirmed the usefulness of our project and was instrumental in coming up with ideas
for our products.
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3.3

Development of Resources

From the results of our surveys, we found that posters, brochures, a website, a flipbook
and a care package were the most well liked ideas by the target audience. To gather
information required for the making of the resources, we went to research sites like
ResearchGate and online clinics like Mayo Clinic for collection of research. In tandem
with the information we gathered from our surveys and interviews, we developed our
resources to be both aesthetically appealing and informational, as per target audience
wishes.
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3.4

Pilot Test

A pilot test was carried out to test our resources and how effective and useful they were
on our target audience. We did over 30 interviews and surveys on our resources,
especially on those who said they had anxiety issues in the previous survey we gave
out. We asked them to rate our resources on its respective effectiveness in a few ways,
like perhaps helping one identify depression. Generally, the resources gained positive
feedback, with only a few asking us to make it more appealing, The overall rating was 4
stars out of 5 and they said that they found it useful. When asking for what we should do
to further improve it, there were responses ranging from aesthetics to things we should
include.
Some comments are:
Should include a “life experience” poster where a story of a person who has gone
through anxiety and depression is shared.
More pointers and less chunky blocks of words
More fun facts and details needed to engage reader
Depression hotlines and useful site links should be added.
We also interviewed a total of 3 doctors on this topic, and took the opportunity to ask
them about our resources. They looked over our resources and approved of the idea of
posters and brochures and such, however they acknowledged that the depressed may
not read these due to their mood and condition. Thus we made more posters that told
people in general about depression and did not make that many for the depressed. The
doctors liked the website and care package ideas, since teenagers do spend a lot of
time on their phones, but questioned the feasibility of getting the care package to the
depressed people in time. We came up with solutions to these problems, by making the
care package to be ordered online and showing the resources in our posters, letting
people know how to get them for a depressed person.
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4

OUTCOME AND DISCUSSION

In the end, we implemented many of the ideas we got from the pilot test, making our
resources better and more useful to readers and the target audience. We finalised all
our resources like the care package, gathering materials within to complete it, and
finished designing flip books and posters/brochures with the comments of our target
audience in mind. We designed it to have maximum impact on the audience and believe
that it can and will benefit them positively.

5

CONCLUSION

project.esperer had been an interesting, but difficult project to undertake as we had to
put in many hours of rigorous work to design our numerous resources, do the surveys,
and complete interviews both with experts and our target audience, especially with our
clashing schedules and getting the interviews done, as the doctors were often busy.
This project was not just simply a graded project to us, but rather a journey and learning
experience where we learnt many different skills and had to know how to apply them to
best improve the project. In this project, a few things we all learnt was creativity, the
value of hard work, and soft skills like how to interact with people well. This was crucial
in the project due to the originality of our resources, the amount of time and effort we
spent, and the high amount of interviews we did both with the teenagers and different
specialists and doctors. Moreover, we could better relate with the depressed as we
could better understand the emotional pain they had to endure. In conclusion, this has
been a highly rewarding project that all of us were satisfied in completing, and we hope
to be able to achieve our objectives to influence and improve the situation with anxiety
and depression in our society.
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