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Abstract 
We are a resource development group working with a service learning (SL) group of the               

same name, Project Wildcare, who are helping their beneficiary, ACRES (Animals           

Concern Research and Education Society). We have developed several resources for           

Project Wildcare, including a short self-made video on wildlife etiquette, a website and a              

collection of infographics on native wildlife. Through our resources, we hope to raise             

awareness and educate our target audience on issues related to wildlife. 

 

1. Introduction 

1.1 Rationale 
With over 537 species of birds, reptiles and mammal species and a steadily growing              

human population, human-wildlife conflicts (conflicts between humans and wildlife due          

to the effects of increased urbanisation) are becoming more common in Singapore, with             

many incidents happening within the past years. Hence, there is a need to educate the               

general public on human-wildlife conflicts.  

 

1.2 Objectives 

Our project has four objectives 

1. To promote public awareness on living in harmony with animals.  

2. To educate the public on proper wildlife etiquette.  

3. To educate young adults on Singapore’s wildlife and increase their          

understanding of wildlife rescue efforts in Singapore.  

4. To educate young adults on the endangered species in Singapore. 
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1.3 Target Audience 
Our target audience is young adults between the ages of 13 and 24. With the use of                 

social media as a publicity tool to advertise the exhibitions, we expect mainly young              

adults to be targeted by the advertisements put up by the SL project, and turn up for the                  

events. Hence, we can roughly estimate that the age range of the people viewing the               

advertisements and attending these events to be 13-24 years old. 

 

 

 

1.4 Resources 

1.4.1 Infographics 

Fun facts included in the infographics are meant to reach out to our target audience,               

and we have also provided advice on how to react appropriately in an encounter with               

the animals, such that viewers are able to learn something useful. We have also              

included a QR code at the bottom corner of the infographics for more convenient access               

to our website. 
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1.4.2 Video 
We also completed a 3.5 minute video on basic wildlife etiquette. This video features              

scenes from Singapore’s parks and conservation areas. 

 

 

 

1.4.3 Website 
We then created a website, for the purpose of enabling convenient access to all of our                

resources by our target audience. We also included some information on our purpose,             

cause, and ACRES. Through this website, we hoped that our target audience would be              

able to have a deeper understanding of wildlife.  
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1.4.4 Slides for street sales volunteers 
During the June holidays, Project Wildcare organised street sales to raise funds and             

awareness for their cause. We made a set of slides containing basic information about              

ACRES and Project Wildcare, fun facts about native wildlife and basic wildlife etiquette.             

The slides were sent to the street sales volunteers to ensure that they had adequate               

information about the project and were able to educate the general public on it if               

needed.  
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2. Literature Review 
According to a news article by the Straits Times in October 2017, Figures from AVA               

showed the number of reports relating to monkeys, snakes and wild boars increased             

from 1410 to 2460, a 75% increase, in a mere span of 4 years, signaling a trend of                  

increasing frequency of wildlife sightings in Singapore. 

 

While the presence of wildlife in urban Singapore is not an issue by itself, Singaporeans               

may overreact or unknowingly instigate wild animals, leading to human-wildlife conflict.           

Here is a case study whereby a tourist was bitten by an otter at Gardens by the Bay in                   

2017. Quoting the news article, ACRES said the incident appeared to have occurred             

due to stress from the crowd approaching the pups, which was too close for comfort.               

This highlights what we believe to be the root cause of human-wildlife conflict, which is               

that Singaporeans do not possess sufficient knowledge about wildlife etiquette,          

therefore, they unknowingly provoke the animals, which would lead to an incident. 

 

A report by NParks also stated that youths nowadays have increasingly little exposure             

to wildlife. Coupled with issues such as loss of biodiversity and climate change             

emerging within the 21st century, it has become increasingly important to educate the             

youth on Singapore’s biodiversity.  

 

3. Methodology 

3.1 Needs Analysis 
A needs analysis was conducted to evaluate the extent of knowledge, interest and             

opinion on the importance of the issues we have chosen to focus on. The survey was                

sent to more than 80 people aged 13-24. From the results, we observed that there was                

a general lack of knowledge on the issues that we brought up, yet there was a strong                 

interest in learning more about the issues. Furthermore, some respondents even pinned            

the responsibility of taking care of the wildlife in Singapore on the government.             

Therefore, it is apparent that there is a general lack of awareness of the effects of                
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urbanisation on wildlife and it is thus pertinent to raise awareness amongst            

Singaporeans about proper wildlife etiquette and precautions to take to avoid           

human-wildlife conflicts.  
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3.2 Development of resources 
Based on our needs analysis, we decided to focus on infographics, a video and a               

website as our resources. We then sourced for information on wildlife from credible             

sources to ensure that our resources are factually accurate. We utilised Google Sites to              

create a website and Canva to create all of our infographics. For the filming of the video,                 

we went to separate nature spots in Singapore over the course of 2 weekends and               

added voice-overs for the sections of the video with poorer audio quality.  

 

3.3 Pilot Test 1  
We displayed our resources at the SL group’s exhibitions and collected feedback from             

the participants. We also sent our website to people within the target age group and               

asked for feedback.  
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On 29 June, our group presented our resources at CARNIMAL, a carnival that Project              

Wildcare organised, which drew more than 1500 people. We showed our videos to             

participants of the carnival and placed our posters around the carnival venue. At the              

carnival, we actively asked people to scan the QR code on our posters (to look at our                 

website), as well as give us feedback on our resources. 

 

 

From Pilot Test 1, we found out that people were generally quite satisfied with our 

resources and benefited from our resources. However, there was still room for 

improvement in terms of interactivity and aesthetics as well as ensuring that our 

resources will have a substantial impact on the target audience.  
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3.4 Pilot test 2  
After receiving feedback from Pilot Test 1, we decided to make some changes to our 

resources accordingly. We improved the audio of our video, increased the number of 

infographics to make the series more cohesive, and gave our website a makeover using 

photos taken by ourselves. The results from Pilot Test 2 shows an average increase of 

10-20% towards the positive extreme across all the questions we asked in the survey. 

This shows that the changes we made to improve the resources have been beneficial in 

educating our target audience. 
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4. Outcome and Discussion 
Our project has generally been well-received by our target audience who mostly learnt             

relevant information on issues regarding wildlife from our resources. However, there are            

still limitations and room for improvement with regards to our project.  

 

Firstly, our project was highly dependent on the effectiveness of our publicity campaign             

and was largely limited to physical events organised by Project Wildcare. This issue             

could have been prevented if we had utilised Project Wildcare’s instagram page to             
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promote our resources and website such that more people can be exposed to our              

resources.  

 

Secondly, some of the feedback stated that the resources “felt a little stale” and wished               

that there could be more interactive elements. In hindsight, we could have worked on              

developing an educational online game which would be more engaging for the younger             

target audience, enabling them to both have fun and learn important information            

regarding wildlife at the same time.  

 

5. Conclusion  
Over the course of this project, we have definitely gained a broader perspective and              

deeper appreciation of our native wildlife. 

 

Our biggest takeaway from this project was the importance of communication as well as              

time management. Throughout this project, not only did we have to coordinate within             

our project group, we also had to communicate with the SL Group to clarify what               

resources they needed and ensure that we were able to provide said resources in time               

for their respective events. Hence, we had to maintain constant communication with the             

SL group and turn up for their events to showcase our resources. We failed to maintain                

proper communication once in a while, and we nearly missed the date for one of their                

events. Hence, we had to rush out our resources in order to make the deadline. After                

that, we made it an important point to constantly communicate with the SL group and be                

informed about any updates or upcoming events. 
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