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ABSTRACT 

Project Trail is a guide around the variety of places around Hwa Chong. The guide 

includes places of interest, leisure, recreation and places to eat. How can our project 

benefits students of Hwa Chong Institution? For example, a group of students are 

looking for a place to eat and relax after a long day of school but have no idea where 

they can go. However, with our website, they can head over and explore the list of 

popular places to eat or visit around the school. In addition, there is a short description 

of each place along with a directory on how to get there. Apart from a website, Project 

Trail has made a pamphlet to create awareness to our project and a quick access to 

the information on our website through a QR code.  

 

1  INTRODUCTION 

1.1  Rationale 

As Hwa Chong Institution (HCI) is an integrated school offering six years Integrated 

Programme, it is paramount that Hwa Chong students know about the different places 

around the school. After six years at HCI, knowing what are the different interesting 

places around the school can make one’s learning journey in Hwa Chong more 

enriching. Therefore, Lower Secondary students, especially Secondary 1 students, who 

first enter HCI as freshmen may not be familiar with the different places around HCI. 

Naturally, they would be curious to find out more and explore different places. When 

doing so, they may encounter difficulties on where to start exploring or what each place 

has to offer them. As a result, the lack of information may deter them in their 

exploration. 
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1.2  Objectives 

The aim of Project Trail is to create a guide that introduces different interesting places 

around Hwa Chong Institution (HCI) for Lower Secondary HCI students when they start 

embarking on their journey in HCI. This guide is to help the students to familiarise with 

the different places around HCI, making their exploration a pleasant journey.  

 

1.3  Target Audiences 

The target audience are Lower Secondary Students in Hwa Chong Institution. 

 

1.4  Resource 

1.4.1 Website 

The first resource that we created was a website on a web development platform, Wix. 

In the resource, there are different tabs such as places of interest and places to eat, 

and each tab provides information on some of the popular places and how they can get 

there. There is also an interactive map, created using Scribble Maps, to show all the 

different places suggested and provide real-time direction, through Google Maps, on 

how to get to your destination.
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1.4.2  Pamphlet 

The second resource that we created was a pamphlet to create awareness of our 

project. This pamphlet provides information on Project Trail and different suggested 

places which might be of interest to the students. In addition, there is a QR code to 

allow students to access our website easily. 

 

 
 
 

2  REVIEW 

2.1  Literature Review 

Elizabeth Lee mentioned that Bukit Timah “is the site of many hiking trails, nature 

reserves, and lots of other cool activities” (3). This means that there were many 

recreational activities and trails in Bukit Timah. There is also a Tree Top Walk that “can 

be reached by several different hiking trails in the MacRitchie Reservoir Park”. The use 

of the phrase “ reached by several” shows that it is very convenient and very accessible 

for people who go to MacRitchie Reservoir as they would be able to go for the Tree 

Top walk after their Hiking trail. Hence, people would want to visit Bukit Timah due to 

the wide variety of activities.  
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2.2  Past Project 

Currently, there has not been past projects that provide students with information on 

places around HCI. When information is unavailable, students need to spend time to 

visit different websites to search for information on the different places of interest.  

 

3  METHODOLOGY 

3.1  Needs Analysis 

We conducted a needs analysis on Lower Secondary students to find out the level of 

familiarity with places around HCI and whether they are interested to know more 

interesting places to ascertain the relevance of our project. We sent questionnaire 

through Google forms to 51 Lower Secondary students in HCI, 16 Secondary ones and 

35 Secondary twos. 

3.2  Survey Results 

Below is the survey results. 

 

● About 67% of the students claimed that they are not familiar (with a score of 7 and 

below) with places around HCI. 
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● About 74% are willing to explore more places around HCI. 

 

● About 93% supported the idea of developing a resource package to help them. 

 

3.3  Development of resources 

To develop the website, we searched for places by categories such as, food, leisure 

and recreation which our target audience are interested to know. Information such as 

history of the place, operating hours, fee (if applicable), suggestions on what they can 

do, and a directory were compiled. They were then collated into different sections of the 

website. All these were compiled neatly into the online platform, accessible from both 

desktop and mobile devices. Besides information on places, there is also an interactive 
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map with all the places marked on the map which can provide real-time direction, on 

Google Map, on how to get to one’s destination. 

 

When creating the pamphlet, we collated information on various locations, included a 

QR code for quick access to our website, along with a simple map, and its design to be 

unique and eye-catching. Finally, a pilot test and survey was conducted to gather 

feedback on the website and the pamphlet. 

 

3.4  Pilot Test 

3.4.1  First Pilot Test 

When the first pilot-test was sent out to about 50 people, the online platform was shown 

and their feedbacks were sought.  

 

Below is the result of the first pilot test.  

   
● 85.71% of the respondents rated at least a 7 out of 10 for the usefulness of the 

information on the website.  
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● 80.95% of the respondents rated at least a 4 out of 5 for the general usefulness of 

the website.  

 
● 85.7% of the respondents indicated that they would share this website to their 

classmates and friends. 
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Feedback from respondents who participated in the first pilot test 

 

The feedback was incorporated into fine-tuning of the website. After completing the 

improvement work to the website; making it less wordy, provides suggestions on what 

they can do, make the words more readable through using different fonts and 

background, and includes more pictures. At the same time, we completed a pamphlet. 

Another round of pilot test was conducted on the improved website and newly created 

pamphlet. 
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3.4.2  Second Pilot Test 

The charts below is the response to the second pilot-test conducted.  

 
● 90% of the respondents rated at least a 7 out of 10 for visual appeal of the website.  

 

 
● 90% of the respondents rated at least a 7 out of 10 for the usefulness of the 

information on the website. It is about 4.3% improvement from first pilot test. 
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● 90% of the respondents rated at least a 7 out of 10 for visual appeal of the 

pamphlet. 

 

 
● 80% of the respondents rated at least a 7 out of 10 for usefulness of pamphlet in 

understanding our project. 

 

Some suggestions to further improve our website and the pamphlet include: 

 
Feedback from respondents who participated in the second pilot test 
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4  OUTCOME AND DISCUSSION 

Hence, we can conclude that our resource is useful for most of the Lower Secondary 

students, judging from the needs analysis results and the large positive feedback from 

the second pilot test. Our final outcome is not only a website filled with information and 

pictures of some of the different places around Hwa Chong such as its history or what 

to do there, but also, a pamphlet that is unique and visually appealing to create 

awareness for our project. Nevertheless, there are some limitations to our project. With 

the vast range of places around Hwa Chong Institution, we would definitely have 

missed out some of the places, such as food and beverage chain stores like Starbucks, 

Coffee Bean, LiHO, KOI Cafe, Gong Cha, and McDonalds. If given more time, further 

work could be done such as we could have added information on places for students to 

relax. Besides, some other limitations of our project include our map not being 

interactive enough (3D).  

 

5 CONCLUSION 

Through this long journey with each other, we have indeed learnt many skills. One of 

them would definitely be website creation. We tried our best to assist each other when 

we faced difficulties when editing the website. Apart from practical skills, we have also 

learnt the value of teamwork. Ranging from coordination to understanding each other, 

we have definitely learnt much about working together. We have learnt to communicate 

better. At first, many of our ideas clashed and we could not really decide on what we 

wanted for our project proposal. However, as the year progressed, we managed to 

have a discussion and eventually come up with the best idea. Nevertheless, there are 

some challenges along the way such as creating a website and getting the interactive 

map to work. Lastly, we needed determination to overcome our difficulties like limited 

time as everyone was busy juggling between CCAs, revision, homework and project 

work. We were left with not much time for our project work and meeting our mentor due 
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to different schedules. Hence, we had to  sacrifice our time to meet up and complete 

the project. 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



14 of 15 

6 REFERENCES 

1. Honeycombers. Secret spots in Bukit Timah: Rediscover this estate in the new 

heritage trail. Retrieved from https://thehoneycombers.com/singapore/bukit-

timah-heritage-trail-history-secret-spots/  

2. Vernon Cornelius-Takahama. Bukit Timah. Retrieved from 

http://eresources.nlb.gov.sg/infopedia/articles/SIP_730_2005-01-25.html 

3. Elizabeth Lee. The Top 10 Things To See And Do In Bukit Timah, Singapore. 

Retrieved from https://theculturetrip.com/asia/singapore/articles/the-top-10-

things-to-do-and-see-in-bukit-timah/  

4. Jerome Lim. The long and winding road. Retrieved from 

https://thelongnwindingroad.wordpress.com/tag/bukit-timah-road/  

5. National Heritage Board. Bukit Timah Heritage Trail - Learning and Leisure Trail. 

Retrieved from https://roots.sg/visit/trails/Bukit-Timah-Heritage-Trail-Learning-

and-Leisure 

6. National Heritage Board. Bukit Timah Heritage Trail -WWII Legacy Trail. 

Retrieved from https://roots.sg/visit/trails/Bukit-Timah-Heritage-Trail-WWII-

Legacy-Trail  

7. National Heritage Board. Bukit Timah Heritage Trail - The Kampong Life Trail. 

Retrieved from https://roots.sg/visit/trails/Bukit-Timah-Heritage-Trail-Kampong-

Life-Trail 

8. National Parks. Singapore Botanic Gardens. Retrieved from 

https://www.nparks.gov.sg/gardens-parks-and-nature/singapore-botanic-gardens 

9. National Archives of Singapore. Former Ford Factory. Retrieved from 

http://www.nas.gov.sg/formerfordfactory 

10. TheSmartLocal. 7 Hiking Trails You Can Explore Around The Revamped Bukit 

Timah Nature Reserve. Retrieved from https://thesmartlocal.com/read/bukit-

timah-hiking/ 

11. TheFinder. A day out: Singapore’s Cluny Court Heritage Mall. Retrieved from 

https://www.thefinder.com.sg/things-to-do/neighbourhood/day-out-singapores-

cluny-court/?gallery=57670&aslide=4 

12. HungryGoWhere. Hawker Guide: Bukit Timah Market and Food Centre. 



15 of 15 

Retrieved from https://www.hungrygowhere.com/gallery/hawker-guide-bukit-

timah-market-and-food-centre-*gid-51883101/ 

13. Makansutra. Empress Road Food Centre: 5 Popular Choices. Retrieved from 

http://www.makansutra.com/stories/3/1476/EMPRESSROADFOODCENTRE5P

OPULARCHOICES 

14. HungryGoWhere. Hawker Guide: Adam Road Food Centre. Retrieved from 

https://www.hungrygowhere.com/gallery/hawker-guide-adam-road-food-centre-

*gid-c7773101/ 

 

 

 

 
 
 

 

 


